Listen • Speak • Engage


San José State University
Department of Communication Studies
COMM 131P, New Media/You Media, Section 80, Spring 2015
	Instructor:
	Carol-Lynn Perez, M.A.

	Office location:
	HGH 216

	Telephone:
	408-924-5865

	Email:
	comm131p@gmail.com

	Office hours:
	Online – Tues  9:30-11:30am (on yahoo messenger: carolperezcommclass) and by phone or Skype appointment. In-person consultations available.

	Class days/time:
	Week starts Monday (12:01am) and ends Sunday (11:59pm)

	Classroom:
	Online

	GE/SJSU Studies Category:
	Elective, 4 Unit Course


Catalog Description

Practical application of current communication theories and research to facilitate skill development in the use and critique of new media tools, such as social networking sites, blogs, microblogs, wikis, personal webpages, video sharing sites, and similar digital communication venues.      
Succeeding in a Four-Unit Course 

Success in this course is based on the expectation that students will spend, for each unit of credit, a minimum of 45 hours over the length of the course (normally 3 hours per unit per week with 1 of the hours used for lecture) for instruction or preparation/studying or course related activities.
Because this is a four-unit class, you can expect to spend normally 12 hours per week for instruction or preparation/studying or course related activities. Careful time management will help you keep up with readings and assignments and enable you to be successful in all of your courses.
Engagement Unit
All 4-unit courses in Communication Studies include a unit of engagement. This unit of engagement is designed to enrich students’ learning experiences and to facilitate student achievement of course learning objectives. Students enrolled in 4-unit courses are expected to spend 45 hours (average of 3 hours/week in a regular semester) outside of the classroom to complete engagement activities.   This unit is worth 25% of the overall grade. In this class, the engagement unit is the Social Media Representation Project, which will take a critical look at either your FB page, or a friends FB page. After gathering data, you will critically analyze how you portray yourself on the popular social media website. 
You should strive for five qualities in your writing:  (1) your writing should be COMPELLING (i.e., it should articulate a claim, make a point, be purposeful), (2) your writing should be COMPLETE (i.e., it should address all aspects of the assignment, it should be sufficiently developed), (3) your writing should be COHERENT (i.e., your argument should logically progress from one paragraph to the next), (4) your writing should be CONCISE (i.e., it should be richly developed, but not meandering or repetitive), and (5) your writing should be CORRECT (i.e., it should be free of grammatical, typographical and source citation errors, as well as fallacious reasoning).  Please review the assignment sheets associated with each paper/project prior to starting your written assignments.  Assignment Sheets are located on the class website (CANVAS).
Canvas Class Website

Copies of the course syllabus and major assignment sheets may be found on the class Canvas site at https://sjsu.instructure.com/.  You are responsible for regularly checking messages sent via Canvas and the email address you have provided. The announcement page will be used for updates and other important alerts about the class. You may use Canvas email to contact me, however, I would prefer that you email me directly at: comm131p@gmail.com 
Foundations, Inquiry, PRACTICE

Each course in the Department of Communication Studies primarily focuses on one of three areas: Foundations (theoretical underpinnings of the discipline), Inquiry (research in the discipline), or Practice (application of communication theories and concepts to real world contexts). COMM 131P is a Practice course. Although the course addresses theory (foundations) and research (inquiry), the primary purpose of COMM 131P is to help you improve your skills in producing, consuming, and critiquing new media.

Practice Area Learning Objectives

This course satisfies the PRACTICE area of Communication Studies learning objectives. All PRACTICE courses, including COMM 131P, share these learning objectives. 

1. Communication Competence: Demonstrate the ability to communicate competently and in a theoretically informed manner in a variety of contexts, such as interpersonal, small group, organizational, intercultural, mediated, performance, and public communication.

2. Social Responsibility: Demonstrate social responsibility and community engagement in practical applications of communication research that meet obligations of democratic citizens.

Course Goals

Within the PRACTICE area, COMM 131P is unique in its focus on the development of your communication skills as a prosumer—a producer and critical consumer of new media. In this class, you’ll develop your skills in media literacy, learning how to use and critically evaluating various new media tools, collaborating with others in the production of online content (“we” media), and effectively presenting yourself and your ideas in a digital environment (“you” media). The activities and assignments planned for this semester will allow you to practice your mediated presentation skills and critique those of others. 

Student Learning Objectives

After successfully completing this course, you will:

LO1. Demonstrate an understanding of the unique characteristics, constraints, and possibilities of new media communication.  (Communication Competence)
LO2. Identify, define, and apply concepts and theories associated with the production, consumption, and critique of new media.  (Communication Competence)
LO3. Demonstrate effectiveness in the production, consumption, and critical evaluation of various new media tools such as blogs, microblogs, wikis, social networking sites, video sharing sites, and personal webpages. (Communication Competence)
LO4. Articulate the role of race, class, gender, dis/ability, sexual orientation, and other identity constructs in the production and consumption of new media. (Social Responsibility)
LO5. Demonstrate your ability to critically and ethically engage with others through new media. (Social Responsibility)
Required Texts

· Hamlet’s Blackberry: Building a good life in the digital age, William Powers

· Social Media: How to Engage, Share, and Connect, Regina Luttrell

· Kirszner, L. G., & Mandell, S. R. (2009). The pocket Wadsworth handbook, 2009 MLA Update Edition, 4th Ed. New York: Wadsworth. ISBN-10: 1439081816 (This is a reference book for written assignments.}
· All articles are available on Canvas for download and print. 
· Some type of video recording equipment (laptop with camera, video recorder, cell phone with video capabilities, etc…)

These books are available at the Spartan Bookstore as well as through the publisher and online booksellers; both are reasonably priced—I suggest you search for the best deal.

Other equipment requirements

You must have regular, reliable, and consistent access to a computer and the internet. In addition, it is required that you have some type of video recording equipment.  You may be video blogging at certain times throughout the semester, which requires the use of video recording equipment.  

Library Liaison

The Communication Studies Department encourages vigorous and ethical research as part of information literacy for all of its students. For assistance in the library go to the King Library Reference Desk (2nd
floor; 808-2100) and utilize the Communication Research Guide available at libguides.sjsu.edu/communication.  

Virtual Classroom Protocol

To help foster a productive learning environment, let's all work to do the following:

· interact respectfully with others

· embrace diverse perspectives and viewpoints

· take responsibility for your learning 

· know due dates and deadlines and meet them within appropriate timing

· keep up with assigned readings and discussions

Dropping and Adding

You are responsible for understanding the policies and procedures about add/drops, academic renewal, and similar topics found at http://sa.sjsu.edu/student_conduct. 

Assignments and Grading Policy

Detailed information about each assignment is available on the class website located on CANVAS.

Introduction Post and Comments: 10 points. To facilitate class communication, you’ll be using Canvas to participate in discussion on a weekly basis, linking to the class social networking sites (we’ll be using Facebook and Twitter), joining the class listserv, and similar activities. (LO3)
Discussion: 180 points. You earn points based on your participation in class discussions through Canvas. You will post answers to the discussion questions 3 times per week and comment on three posts other than your own per week. Each post is worth 4 points. Each comment is worth 2 points. There are 10 discussion weeks, some of which will include posting a video.  LO1, LO2, LO3, LO4, LO5.
Social Media Representation Project: 250 points. This assignment is an ongoing PRACTICE project in this class that will be turned in prior to the midterm.  Please see the assignment sheet for more details.  LO1, LO2, LO3, LO4, LO5.
You Media Research Project: 280 points. 
· You Media Research Project: You’ll first get topic approval from your instructor.  Then your final presentation posted on the class wiki, will include an introduction and purpose statement, presentation of findings on your topic/analysis, and summary/conclusion. (250 points total).

· Response: Compare, contrast, and evaluate, and provide constructive feedback for three classmates’ You Media Projects.  You’ll write at least 250 words for each critique, with each critique worth 10 points (LO1, LO2, LO3, LO4, LO5).

Quizzes, Midterm and Final: 280 points.  Multiple choice and true/false, covering assigned readings and class discussion. All quizzes will be available on the class Canvas website. LO1, LO2, LO3, LO4, LO5
Grading Scale

970-1000 points
A+

940-969 points
A

900-939 points
A-

870-899 points
B+

840-869 points
B

800-839 points
B-

770-799 points
C+

740-769 points
C

700-739 points
C-

670-699 points
D+

640-669 points
D

600-639 points
D-

Late Work Policy

All assignments in the course have a due date and time.  Discussions must be posted within the given period.    Papers: All papers have a due date and time. Please turn in all assignments prior to the due date and time.  If a paper is received late for any reason, this means even 1 minute after the deadline, it is considered late so please plan ahead.  Late papers will be accepted under the following guidelines: 50% deduction for papers turned in after the date/time deadline. An additional 10% deduction will be applied for every 24-hour period thereafter.  

University Policies
Academic integrity

You must be familiar with the University’s Academic Integrity Policy available at http://www.sjsu.edu/studentconduct/Students/. “Your own commitment to learning, as evidenced by your enrollment at San Jose State University and the University’s integrity policy, require you to be honest in all your academic course work. Faculty members are required to report all infractions to the office of Student Conduct and Ethical development.”
I will not tolerate instances of academic dishonesty. Cheating on quizzes or plagiarism (presenting the work of another as your own, or the use of another person’s ideas without giving proper credit) will result in a failing grade and sanctions by the University. For this class, all assignments are to be completed by the individual student unless otherwise specified. “If you would like to include in your assignment any material you have submitted, or plan to submit for another class, please note that SJSU’s Academic Policy F06-1 requires approval of instructors.”
Campus Policy in Compliance with the Americans with Disabilities Act

If you need course adaptations or accommodations because of a disability, or if you need to make special arrangements in case the building must be evacuated, please make an appointment with me as soon as possible, or see me during office hours. Presidential Directive 97-03 requires that students with disabilities requesting accommodations must register with the AEC (Accessible Education Center) to establish a record of their disability.

Accommodation to Students' Religious Holidays

San José State University shall provide accommodation on any graded class work or activities for students wishing to observe religious holidays when such observances require students to be absent from class. It is the responsibility of the student to inform the instructor, in writing, about such holidays before the add deadline at the start of each semester. If such holidays occur before the add deadline, the student must notify the instructor, in writing, at least three days before the date that he/she will be absent. It is the responsibility of the instructor to make every reasonable effort to honor the student request without penalty, and of the student to make up the work missed.  See University Policy S14-7 at http://www.sjsu.edu/senate/docs/S14-7.pdf 
Student Technology Resources

Computer labs for student use are available in the new Academic Success Center located on the 1st floor of Clark Hall and on the 2nd floor of the Student Union. In addition, computers are available in the Martin Luther King Library. A wide variety of audio-visual equipment is available for student checkout from Media Services located in IRC 112. These items include digital and VHS camcorders, VHS and Beta video players, 16 mm, slide, overhead, DVD, CD, and audiotape players, sound systems, wireless microphones, screens and monitors.
Communication Center

The Communication Center is located in Hugh Gillis Hall 229 and is open Monday - Thursday 10:30AM - 4:30PM. The Center provides support for all students interested in developing their personal and professional communication skills, and offers specialized support for those enrolled in Communication Studies courses.  Services include in-person workshops and self-paced online modules via Canvas.  Upper-division Communication Studies students staff the Center and are trained in coaching students on a variety of topics related to our department courses.  Need a quiet place in HGH to study or meet? HGH 241-253 may be reserved (during COMM Center hours), email sjsucommcenter@gmail.com to reserve or drop-in to 229, 233, or 235. Enrollment in COMM 80 provides support for the Center.  More information can be found through our website http://commcenter.sjsu.edu/
Academic Counseling Center for Excellence in the Social Sciences (ACCESS)
Clark Hall Room 240, 924-5363, socsci-access@sjsu.edu
Dr. Hien Do, Faculty Director, Hien.Do@sjsu.edu, 924-5461 
Valerie Chapman, Academic Advisor, Valerie.Chapman@sjsu.edu, 924-5364 
All COSS students and interested students are invited to stop by the Center for general education advising, help with changing majors, academic policy related questions, meeting with peer advisors, and/or attending various regularly scheduled presentations and workshops. Call or email for an appointment, or just stop by.

Learning Assistance Resource Center 

The Learning Assistance Resource Center is designed to assist students in the development of their full academic potential and to motivate them to become self-directed learners. The center provides support services, such as skills assessment, individual or group tutorials, subject advising, learning assistance, summer academic preparation and basic skills development. The Learning Assistance Resource Center is located in Room 600 in the Student Services Center.

SJSU Writing Center

The SJSU Writing Center in Clark Hall 126 is staffed by professional instructors and upper-division or graduate-level writing specialists from each of the seven SJSU colleges. The writing specialists have met a rigorous GPA requirement, and they are well trained to assist all students at all levels within all disciplines to become better writers. More information available at sjsu.edu/writingcenter.

COMM 131P, New Media/You Media, Spring 2015                       Class Schedule

I will note any changes to the schedule via the class email system and Announcements Page on CANVAS. 
	Week
	Description
	Reading
	Assignments

	1

1/22-1/25
	Introductions

Read Foreword - Luttrell
Read Preface - Luttrell

	Netiquette Home Page
Learn the Net: Netiquette

	Introduce yourself to the class in a post (due by Sunday @ 11:59pm)
Purchase Books & Download Readings 

Get a head start on next week’s readings

Take “Intro to Class” Quiz by Sunday @ 11:59pm on CANVAS.

	2

1/26-2/1
	Article: Be Who You Want to Be

Chapter 1 - Luttrell 
Chapter 1 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus. 
	Participate in week 2 discussion          

Sign up for class Facebook and Twitter pages. (Create profiles if you do not already have one. Leave a message on instructors Facebook page to network with all other Comm 131P class members). 



	3

2/2-2/8
	Chapter 2 - Luttrell 

Article: Quality of Online Social Relationships 

Chapter 2 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus.
	Participate in week 3 discussion
Start working on Data-Gathering Project (first step of the Social Media Representation Project).  Part of the “Practice Unit”.


	4 

2/9-2/15
	Article: Consequences of Online Social Networking

Chapter 3 - Luttrell 

Chapter 3 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus.
	Participate in week 4 discussion
Test on CANVAS (Readings up until this point in the course)


	5

2/16-2/22
	Article: Uses and Gratifications

Chapter 4  - Luttrell 

Chapter 4 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus. 
	Participate in week 5 discussion
Data-Gathering Project Due by Sunday @ 11:59pm (first step of the Social Media Representation Project).  Part of the “Practice Unit”. 



	6

2/23-3/1
	Article: Just Like Me Only Better

Chapter 5  - Luttrell 

Chapter 5 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus. 

	Participate in week 6 discussion


	7

3/2-3/8
	 Practice Unit Project Due

Chapter 6 - Luttrell 

Chapter 6 – Powers  text
	
	Social Media Representation Project due by Sunday, @ 11:59pm (Part of the “Practice Unit”)


	8

3/9-3/15
	MIDTERM EXAM DUE BY SUNDAY 11:59pm (CANVAS)
	
	Study for Midterm this week.  Midterm is due by Sunday @ 11:59pm

Midterm will cover all readings covered so far in the course.
Start researching for your final project.  Do some pre-research to find a research question.        

	9

3/16-3/22
	Article: Second Life

Chapter 7  - Luttrell 

Chapter 7 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus. 
	Participate in week 9 discussion
Research question due by Sunday at 11:59pm.      



	10

3/23-3/29
	Spring Break
	
	No Assignments This Week



	11

3/30-4/5
	Chapter 8 - Luttrell 

Article: Search the internet and find a social media article.  Report on it.
Chapter 8 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus.
	Participate in week 11 discussion
Work on final project


	12

4/6-4/12
	Chapter 9 - Luttrell 

Article: Blogging: Self Presentation and Privacy

Chapter 9 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus.
	Participate in week 12 discussion
Test on CANVAS (Readings from midterm until this week’s readings)


	13

4/13-4/19
	Article: A Virtual Death & A Real Dilemma 

Chapter 10 - Luttrell 

Chapter 10 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus. 
	Participate in week 13 discussion


	14

4/20-4/26
	Final Course Project Due

Chapter 11 - Luttrell 

Chapter 11 – Powers  text
	
	Final Course project is due by Sunday @ 11:59pm - Media Research Project.  Submit to instructor AND upload to the class wiki. 


	15

4/27-5/3
	Read Wiki Papers

Chapter 12 - Luttrell 

Chapter 12 – Powers  text


	
	Participate in Wiki Responses this week.  No discussion. 



	16

5/4-5/10
	Article: Collective Behavior In You Tub

Chapter 13 - Luttrell 

Chapter 13 – Powers  text
	*Articles located on Canvas under this week’s module, and linked to the syllabus. 

	Participate in week 16 discussion 



	17

5/11-5/13
	
	
	Study for Final Exam

Take Final Exam



	Online Final Exam
	Proctored Final Exam
	
	The final exam must be taken between 12:01am on Thursday, May 15th and 11:59pm on Friday, May 16th.
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